










Covenant Performance 

Goals Actions Responsibility Baseline Data

Target or Performance 

Goal

Timeline or Milestones 

(MM / YY)

DESIGN

K
P

I 1

Ensure sustainability of 

packaging has been 

considered as part of the 

product development.

Access all new packaging 

components and 

accessories with the view 

to meeting packaging 

sustainability guidelines. 

Adnohr Marketing 

technical and logistics 

team.  

N/A
100% of new packaging is 

assessed.

Assess all new packaging 

from October 2013.

K
P

I 1

Identify and implement 

sustainable packaging 

options where 

practical/viable.

Access existing packaging 

components and 

accessories with the view 

to meeting packaging 

sustainability guidelines. 

Adnohr Marketing 

technical and logistics 

team.  

No current baseline data 

available.

Identify all major packaging 

types and where 

appropriate recommend 

more sustainable 

packaging.

Group all product by 

packaging type and 

classification for review 

October 2013.

K
P

I 1 Collect data to ensure 

informed decisions.

Quantitative annual report 

on packaging types.

Adnohr Marketing 

technical and logistics 

team.  

Use Adnohr Marketing 

2013 National Packaging 

Covenant data as a 

baseline.

Annual report detailing 

progress made.

Report delivered by the 

31st March each year.
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Target or Performance 

Goal

Timeline or Milestones 

(MM / YY)

RECYCLING



K
P

I 3

Maximise warehouse, 

distribution and office 

recycling.

Implement new cardboard 

recycling systems in 

warehouse, distribution 

and office environment.

Adnohr Marketing 

Distribution.

Use Adnohr Marketing 

2013 National Packaging 

Covenant data as a 

baseline.

Implement new cardboard 

recycling systems in 

warehouse, distribution 

and office environment in 

2014.

Annual report 31st March 

each year.

K
P

I 3

Endeavour to make other 

packaging improvements in 

areas as well as cardboard. 

Quantitive annual report of 

onsite recycling to help 

drive improved recycling in 

warehouse, distribution 

and office environment.

Adnohr Marketing 

technical and logistics 

team.  

Use Adnohr Marketing 

2013 National Packaging 

Covenant data as a 

baseline.

Annual report on quantities 

to help drive increased 

recycling.

Annual report 31st March 

each year.

K
P

I 3

Endeavour to implement 

recycling of food packaging 

from staff kitchens.

Set up recycling bins in 

Adnohr kitchens.

Adnohr Marketing 

technical and logistics 

team.  

Currently no recycling 

systems in place. This will 

need to be a new initiative.

Investigate and implement 

most suitable options for 

recycling waste in Adnohr 

kitchens. 

Determine options and 

implement by December 

2013.
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Timeline or Milestones 

(MM / YY)

PURCHASING RECYCLED PRODUCTS



K
P

I 4

Endeavour to reduce the 

use of new materials by 

supporting the primary 

suppliers focused on 

recycling products. 

Maintain our current policy 

of purchasing our shipping 

cartons made from 

recycled products.

Purchasing.

Use Adnohr Marketing 

2013 National Packaging 

Covenant data as a 

baseline.

Maintain our current policy 

of purchasing our shipping 

cartons made from 

recycled products.

Annual report 31st March 

each year.

K
P

I 4

Endeavour to reduce the 

use of new materials by 

supporting the primary 

suppliers focused on 

recycling products. 

Endeavour to move 

towards all Adnohr 

shipping cartons being 

made from recycled 

products.

Purchasing.

Use Adnohr Marketing 

2013 National Packaging 

Covenant data as a 

baseline.

Investigate and implement 

opportunities to utilise 

recycled packaging.

Determine baseline by 

December 2013 and report 

31st March 2014.

K
P

I 4

Endeavour to purchase 

recycled products to 

support recycling industry.

Investigate higher use of 

recycled office stationery 

products.

Purchasing.
Determine baseline by 

October 2013.

Identify current company 

practices and implement 

changes where warranted 

and practicle.

Determine options and 

implement by December 

2013.
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PRODUCT STEWARDSHIP



K
P

I 6
Identify and Implement 

sustainable packaging 

options where 

practical/viable.

Work with our primary 

suppliers and internal 

logistics team to 

implement sustainable 

packaging where 

practical/viable .

Adnohr Marketing 

technical and logistics 

team.  

Use Adnohr Marketing 

2013 National Packaging 

Covenant data as a 

baseline.

Implement sustainability 

improvements as made 

available from external 

primary suppliers, technical 

and logistics team.

Bi-annual meetings with 

our external primary 

suppliers, technical and 

logistics team.

K
P

I 7

Identify and implement 

sustainable packaging 

options where practical / 

viable. Encourage customer 

recycling and re-using. 

Work with Sita and Ryde 

Council to implement 

better recycling options. 

Provide customer 

education on benefits of re-

using and recycling 

packaging. Advise 

customers via news letters 

and web site when 

implemented.

Adnohr Marketing 

technical and logistics 

team.  

N/A

Annual review and updated 

information on new 

Adnohr Marketing web site 

when implemented.

Annual report 31st March 

each year.



K
P

I 8 Reduce litter

Provide education to 

encourage litter reduction. 

Provide better rubbish and 

recycling receptacles in 

work and leisure areas.

Adnohr Marketing 

technical and logistics 

team.  

N/A

Annual review and updated 

information on new 

Adnohr Marketing web site 

when implemented.

Annual report 31st March 

each year.


